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GREINER BIO-ONE INTERNATIONAL GMBH
Medical technology, diagnostics, life science
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Headquarters: Kremsmünster, AT – CEO: Rainer Perneker

GREINER PERFOAM GMBH
Interior parts for automobiles, acoustic insulation
Divisions: Interiors, Acoustics
Headquarters: Enns, AT – CEO: Michael Schleiss

GREINER FOAM INTERNATIONAL GMBH
Foams for comfort, sports and technical applications, aircraft seats, containers  
Divisions: Eurofoam, Greiner Foam S.A., Unifoam, MULTIfoam, aerospace, PURtec
Headquarters: Kremsmünster, AT – CEO: Manfred Marchgraber

 2015 2014

Consolidated turnover 1,441 1,320

Cash flow 132 113

Investments 94 81

Employees 9,109 8,451

Turnover per employee 0.16 0.16

FIGURES

GROUP STRUCTURE

ACTUAL in EUR million, or staff numbers (excl. leased personnel),  
according to the Austrian Commercial Code (UGB), joint ventures pro rata
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Foreword by the Management Board

Continuous expansion of the Greiner Group over the 

last few decades has seen it develop into a broad-

based group of companies. This has brought Greiner 

success across its group of companies, which have 

been able to overcome difficult conditions, not least 

because of their diversity. With 9,109 employees in 

29 countries around the world, the Greiner Group 

has become an international concern. However, man- 

aging it is not like managing a group of companies,  

particularly when there are joint, ambitious goals for 

2020 and beyond to be reached. It is important to 

recognize all the potential within the company and 

unlock it to create further development. 

Standardizing the IT systems and sharing ideas, inno-

vation and knowledge with each other are just some 

of the measures implemented, for example, creating 

systematic discussions between key departments 

such as accounting, development and purchasing. 

The consequence of this is a unified strategic focus, 

an increase in efficiency and intensive networking 

within the concern, ultimately resulting in economic 

success. A challenging plan like this needs motivated 

employees who can head into the future with enthu-

siasm and energy. The Greiner Group is fortunate 

to have employees like this on board. We would like 

to take this opportunity to thank them for their high 

levels of commitment over the last fiscal year. Our 

thanks also go to our customers and suppliers for 

their cooperative partnerships, and our shareholders 

for the confidence they have shown in us.

STRATEGIC REALIGNMENT  
OF THE GROUP

DUE TO THE STRATEGIC FOCUS ON OUR AMBIT IOUS GOALS FOR 2020, THE 
DIV IS IONS HAVE BEEN WORKING EVEN CLOSER TOGETHER. OUR PRIORIT IES 
ARE SUSTAINABIL ITY,  INNOVATION AND STABIL ITY WITHIN THE GROUP.

Axel Kühner
Chief Executive Officer

Hannes Moser
Chief Financial Officer





Globalization
S I N C E  1 8 6 8





New 
markets

THE PIONEERING SPIRIT THAT 

BROUGHT SUCCESS. SINCE IT WAS 

FOUNDED, THE GREINER GROUP HAS 

STOOD OUT, THANKS TO ITS PIONEER-

ING SPIRIT AND STEADY PURSUIT  

OF ITS GROWTH STRATEGY. TODAY,  

THE GREINER GROUP IS A GLOBAL 

COMPANY, OPENING UP NEW MARKETS  

AND REGIONS THAT PROVIDE THE 

FAMILY-OWNED GROUP WITH NEW  

PROSPECTS AND OPPORTUNIT IES.

...
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DEVELOPING EASTERN  
EUROPEAN COUNTRIES WAS  
ONE OF THE F IRST AIMS OF  
THE GREINER GROUP.
ITS F IRST SITE IN EASTERN  
EUROPE WAS IN HUNGARY 
(MOSONMAGYARÓVÁR).
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Development through expansion.
Since the beginning of the company‘s history, 
expanding into new countries and markets  
has been a fixed part of Greiner‘s identity.  
Even the company founder, Carl Albert Greiner, 
assigned a high priority to exploring new  
markets and expanding into other countries in 
order to further the company‘s development.  
He showed commercial foresight in the  
19th century by tasking one of his sons with 
traveling the world to seek out new markets. 
That was quite an unconventional method for 
the time. The aim was to gather new ideas and 
find opportunities to help develop the product 
portfolio and technical procedures. He sent  
another son to Austria to establish and run  
a site in addition to Nürtingen (Germany). The 
third son was sent to Spain to secure the cork 
they needed and manage its export from Spain 
to Germany and Austria. This wellplanned,  
sharp strategy enabled the company to develop 
step-by-step into a group of companies active 
around the world.

Diversification as a factor of success.
The pioneering spirit demonstrated by C.A.  
Greiner is alive and well in the company today.  
A strategic focus on different sectors and  
markets transformed the company into a diversified  
Group. The structure that developed made the 
Greiner Group incredibly strong, particularly in 
difficult economic times, such as those we expe-
rienced in 2008/09. In addition to stability, diver-
sification has brought us high levels of innovation. 
Applying different approaches, processing  
methods and technologies to our material, ‚plastic‘,  
across the divisions, has created added value for 
the Group and, in particular, for our customers. 
Our network encompasses 134 sites around the 
globe and enables the Greiner Group to be flexi-
ble in its acquisition and support of customers. 

Wherever they are, so are we.  
The fast pace of the world, and the ability to travel 
round it easily and communicate, make it a smaller 
place but increase the opportunities for business. 
We see these changes as opportunities. 

AXEL KÜHNER 

CHIEF  EXECUT IVE  OFF ICER |  GRE INER HOLD ING AG



ISTANBUL, A CITY ON TWO CONTINENTS, IS THE HEART OF THE 

TURKISH ECONOMY, WHOSE CULTURAL DIVERSITY, BOTH FROM A 

TRADIT IONAL AND ECONOMIC PERSPECTIVE, SHOWS POTENTIAL 

AND PRESENTS OPPORTUNIT IES. THE LARGE, WEALTHY MIDDLE 

CLASS IS INCREASINGLY INTERESTED IN HIGH-QUALITY PRODUCTS 

IN ALL AREAS OF THEIR L IVES. TURKEY OFFERS A LARGE MARKET 

FOR FOOD PACKAGING, MEDICAL TECHNOLOGY, AND A BOOMING 

CONSTRUCTION INDUSTRY.



...

Turkey
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THE GREINER PACKAGING JOINT VENTURE,

TEKNIK PLASTIK,  ESTABLISHED IN 2015,

PRODUCES PACKAGING FOR THE TURKISH 

FOOD INDUSTRY.

Tourism and textile industries. 
In addition to the tourism and textile industries, 
the food industry is one of Turkey‘s economic 
drivers. Within the food industry, the dairy sector 
is extremely stable. There are many suppliers of 
food packaging solutions and Greiner Packaging 
entered the market in 2015 as a joint venture. 
The joint venture partner is a Turkish packaging 
specialist. This has made Greiner Packaging the 
market leader in the area of rigid plastic packaging  
(robust plastic packaging solutions) in Turkey. 
Turkey also offers attractive conditions for other 
Greiner Group divisions. Greiner Bio-One is in the 
process of setting up a sales office for the local 
market in order to fulfill the growing demand for 
high-quality, medical technology products such 
as safety products for human sample testing. 
The increasing demand for extrusion tooling has 
prompted Greiner Tool.Tec to intensify its sales 
and service activities in the Turkish market. 

Dynamic growth. 
Over the last ten years, economic growth in Turkey 
has been as dynamic as in some other emerging 

countries, at an average of 4.7 per cent. Some 
leaps in growth of 9 per cent were recorded. 
However, in recent years, growth has slowed 
down considerably. In 2015, the Turkish economy 
only grew by just under 2 per cent, which was 
below expectations. The significant fall is due to 
numerous political hot spots in neighboring coun-
tries and the weakening of the Lira compared to 
key currencies. Economic stability was further 
weakened by an inflation rate of ca. seven  
per cent in 2015. As in other emerging countries, 
the Turkish national economy is heavily dependent 
on global streams of capital and has recorded 
strong fluctuations
 
Turkey provides a promising environment. 
Turkey still offers the Greiner Group a strong basis 
for future growth. The high rate of inflation lead to 
significant price increases, particularly in 2015. 
The demand for high-quality products in the food 
packaging industry, in the health industry, and 
in the construction industry, is on the rise; the 
premium segment is less subject to economic 
fluctuations.



...

China



IF YOU ARE LOOKING FOR THE COUNTRY THAT HAS EXPERIENCED  

THE MOST CHANGES OVER THE PAST FEW DECADES IN ORDER TO 

STIMULATE THE NATIONAL ECONOMY, IT IS CHINA. IT IS NOT FOR 

NOTHING THAT CHINA IS NOW THE SECOND LARGEST NATIONAL 

ECONOMY IN THE WORLD. THE PEOPLE‘S REPUBLIC KNOWS HOW 

TO ATTRACT FOREIGN COMPANIES TO ITS COUNTRY AND CREATE  

INCENTIVES FOR SELF-RELIANCE FOR ITS OWN POPULATION. 

CH INA HAS LEARNED QUICKLY HOW TO CREATE A  GOOD LEVEL 

OF EDUCAT ION,  INFRASTRUCTURES AND POSIT IVE  CONDIT IONS 

FOR BUSINESS OWNERS. THESE ARE MEASURES THAT HAVE LED 

TO MUCH SUCCESS FOR MANY YEARS.
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GREINER AEROSPACE ( IMAGE RIGHT),  BASED 
IN SHANGHAI,  SUPPLIES CHINESE AND OTHER 
AS IAN A IRL INES WITH SEAT CUSHIONS AND 
COVERS.  I TS  BUS INESS DEVELOPMENT IS  
OPERATED FROM THE CORPORATE CENTER  
IN  BE IJ ING ( IMAGE BELOW) ,  WHICH ALSO  
SUPPORTS THE OTHER OPERAT IONAL S ITES.

China is a prime example of strategically 
planned economic growth.  
The People‘s Republic of China is constantly 
working on expanding its economic performance 
around the globe. Based on the total purchasing  
power of around 1.4 billion Chinese people, 
China has become the largest national economy 
in the world. Measured per capita, the US is still 
larger. China now stands out due to its excellent  
level of education, diligence, aptitude and 
ambition, qualities which are supported by the 
business community, and encourage economic 
performance. 
Today, China is seen as the land of unlimited 
opportunity. Western standards are increasingly 
demanded, particularly in the trade goods and 
health sectors. This is good for Greiner Group 
products. Whether it is high-quality medical  
products, interior components for the premium- 
class vehicle industry, mattresses for hospitals or 
seat cushions for local airlines such as Air China, 
Greiner products are increasingly sought-after. 
The Greiner Group now operates a corporate 
center in Beijing and a Greiner Bio-One joint  
venture, plus, for example, a Greiner aerospace 
and Greiner Tool.Tec site in Shanghai.  

Greiner Perfoam is currently in the process of 
setting up a joint venture in Beijing. However, 
overdue reforms, escalating energy consumption 
and growing environmental problems increasingly 
present the country with challenging tasks. For 
the last few years, the People‘s Republic of China 
has been focusing on shifting from growth that is 
purely quantity-based to sustainable growth that 
prioritizes environmental awareness and, in partic-
ular, the consumer behavior of the Chinese. Even 
though growth in China has tailed off over the last 
few years, the new government wants to increase 
prosperity by 2020 by doubling GBP by that date. 
No easy task, on account of lower growth and 
the strong focus on service industries, instead of 
industry and export. 
In the last few years, Chinese companies have 
increasingly invested overseas. In Europe alone, 
more than 20 billion euros was invested in 2015. 
By investing overseas, Chinese companies  
strengthen their regional market position, count- 
eracting the strong competition in China. 
China‘s economy has grown disproportionately 
compared with other national economies.  
China therefore is and remains a key driver for  
the economy.



...

Czech Republic



Czech Republic

THE CZECH REPUBLIC IS ONE OF THE MOST ADVANCED 

INDUSTRIAL NATIONS IN CENTRAL AND EASTERN EUROPE. 

S INCE THE FALL OF THE IRON CURTAIN, THE CZECH REPUBLIC 

HAS BECOME AN ATTRACTIVE BASE FOR FOREIGN INVESTORS. 

BACK IN THE 1990s, THIS HELPED THE CZECH REPUBLIC TO 

CLIMB OUT OF RECESSION; JOINING THE EUROPEAN UNION IN 

2004 FURTHER STRENGTHENED THE ECONOMY‘S UPWARDS 

TREND. THE CZECH REPUBLIC NOW HAS GOOD EDUCATIONAL 

STANDARDS, GOOD INFRASTRUCTURE AND CONTINUES TO 

OFFER GOOD CONDIT IONS FOR COMPANIES.
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GPN, A GREINER TOOL.TEC COMPANY,
HAS HAD A SITE IN TRHOVÉ SVINY FOR  
SEVEN YEARS. IN TÁBOR, BETWEEN  
BUDWEIS AND PRAGUE, GREINER PERFOAM 
EMPLOYS JUST UNDER 400 PEOPLE.

The Czech Republic was one of the first 
countries to show positive economic growth after 
the fall of the Iron Curtain. A wave of privatization 
in the 1990s turned out to be difficult to realize; 
some companies were sold to foreign investors 
while others were signed over to their original 
owners as part of restitution measures. Other 
companies were taken public. In particular, open-
ing up the Czech economy to foreign investors 
turned out to play a significant part in its positive 
development. The Greiner Group became one of 
the first Western European companies to expand 
into Central and Eastern European countries. 
Today, the Greiner Group operates seven pro-
duction sites in the Czech Republic under Greiner 
Packaging, Greiner PURtec, Greiner aerospace 
and Greiner Tool.Tec as well as four Eurofoam 
cutting facilities and a sales office. With more than 
1,600 employees, almost 18 per cent of Greiner‘s 
global workforce now work in the Czech Republic. 
In 2015, the Czech sites‘ turnover made up  
ca. 14 per cent of the Group turnover. The number 
of sites and employees and the proportion of turn-
over highlight how significant the Czech Republic 
is for the Greiner Group.  

In Nýrsko, close to the German border, Greiner 
operates a joint site for the two Greiner Foam 
International subsidiaries, Greiner PURtec and 
Greiner aerospace. A total of just under  
300 employees work at the site, producing boiler 
insulation as well as seat cushions and covers for 
the aircraft industry.  

Greiner Packaging‘s second largest production 
facility is on the Eastern border with Slovakia, in 
Slušovice. At this site, a total of 700 employees 
work for Greiner Packaging. There is another 
Greiner Packaging site in Litvínov, to the north-
east of Prague.

The government‘s measures to stimulate the 
economy have taken hold. Domestic consump-
tion is increasing and there is new investment  
in infrastructure projects. After a few poor years, 
the construction industry in the Czech Republic  
is also showing an upwards trend and is once 
again contributing to economic growth. The 
Czech economy is on the up, continually driven 
by the automotive and electronics industry as well 
as plastics production and processing. 



...

North America



THE US, THE LAND OF UNLIMITED OPPORTUNIT IES, CONTINUES TO 

BE THE BIGGEST ECONOMIC POWER IN THE WORLD, BASED ON  

THE NUMBER OF INHABITANTS. PROGRESSIVE F INANCIAL POLICY AND  

THE STRONG PURCHAS ING POWER OF AMER ICANS ARE DR IV ING 

ECONOMIC GROWTH,  RESULT ING IN  A  ECONOMY THAT PERFORMS 

STRONGER ON AVERAGE THAN ANY OTHER NATIONAL ECONOMY. 

I TS  COMPLETELY D IFFERENT APPROACH TO ENTREPRENEURSHIP, 

FA ILURE AND SUCCESS MEANS THAT THE US HAS THE H IGHEST 

NUMBER OF START-UPS THAT ACHIEVE SUSTAINABLE SUCCESS. THE 

NATIONAL ECONOMIES L INKED TO THE US, THOSE OF CANADA AND 

MEXICO, ARE GROWING WELL. MEXICO IN PARTICULAR IS BECOMING 

INCREASINGLY ATTRACTIVE TO EUROPEAN COMPANIES.

North America
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SIX PRODUCTION FACILITIES IN THE US AND ONE  
IN MEXICO PRODUCE AND DISTRIBUTE MEDICAL 
TECHNOLOGY, FOOD PACKAGING, AIRCRAFT SEAT  
CUSHIONS, EXTRUSION TOOLS AND TECHNICAL  
PLASTIC COMPONENTS.

New trends emerge quickly in the US.  
In the US, ideas soon become business models 
that seek to make a profit. The large number of 
different nationalities that live in the country and 
thus the wide range of approaches to ideas, 
excellent research institutions with highly qualified 
scientists and ideal business environments for 
companies continue to make the US the land 
of limitless opportunities. The US‘ neighboring 
countries, Mexico and Canada, also depend on 
its economy. They benefit from the ability of the 
US economy to recover quickly after crises.

Strong re-industrialization.
After the financial and property crisis and the 
resulting recession, North America recovered 
quicker than Europe. Re-industrialization was 
rapidly introduced using a targeted interest rate 
policy and more favorable business conditions 
for companies and resulted in the key economic 
advantages that are present today. Particularly 
when compared to countries like China, the US 
has rallied thanks to a flexible job market, high 
productivity and a falling dollar. North America’s 

rapid recovery since 2008 is mainly down to 
the flexibility of the job market, which results 
in less security for those employed but does 
allow changes to be implemented quickly. Many 
European companies open sites in the US as 
the business conditions grant them competitive 
advantages. These include electricity prices, 
which are half the price in some places, and gas 
prices, which are up to three times cheaper.  
If companies produce goods for the North Amer-
ican market, it is now cheaper to operate a site in 
the US. Increasing salary costs, such as in China, 
high logistics costs, and long freight times mean 
that there are no longer any real cost advantages 
over production based locally in the US.  

Mexico is currently on top. 
Mexico, in particular, has become a strong  
supplier country for the US. Many European  
companies base their production for North 
America in Mexico. The business conditions for 
manufacturing companies in Mexico are excellent. 
In particular, low wages and transport costs result 
in significantly higher productivity.



New  
opportunities
GLOBALIZATION HAS MADE THE WORLD MORE ACCESSIBLE. 

COMMUNITIES OF STATES WITHOUT BORDERS, LIKE THE EUROPEAN 

UNION, THOUSANDS OF TRANSPORT CONNECTIONS EVERY DAY TO 

ANYWHERE IN THE WORLD, THE INCREASING TRANSFER OF WORK-

FORCES BETWEEN COUNTRIES: THESE ARE JUST A FEW EXAMPLES OF 

GLOBALIZATION IN ACTION. OPENING UP ECONOMIC ZONES CREATES 

NEW OPPORTUNITIES FOR PEOPLE AND COMPANIES. KNOWLEDGE,  

DIFFERENT APPROACHES, AND VIEWS ON A WIDE RANGE OF TOPICS  

ALL ENRICH THE ECONOMY, AS LONG AS YOU ARE OPEN TO CHANGE.



...

New  
opportunities
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IN OTHER COUNTRIES, THERE ARE  
PLENTY OF OPPORTUNIT IES FOR  
COMPANIES TO DEVELOP. YOU NEED  
TO BE PAY ATTENTION AND GRAB  
OPPORTUNIT IES WHEN THEY ARISE.
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HANNES MOSER  

CHIEF  F INANCIAL  OFF ICER |  GRE INER HOLD ING AG

Changes in international trade.  
Globalization is no longer about sending prod-
ucts from one country to another as easily as 
possible, based on agreements between them. 
Globalization today is a much more complex term 
that entails both advantages and disadvantages. 
International competition would not be possible 
without globalization, but on the other hand, it 
would not be so easy to exploit workforces in 
low-wage countries. The fact that it is now easy 
to travel the world, manage businesses around 
the globe, and receive news via the digital world 
on what is happening anywhere, whether you are 
at home or work, offers innumerable opportunities 
for both people and every single company. 

International networks.
Companies that operate sites in a number of 
countries and encourage in-depth discussions 
between the employees in these locations, reap 
the benefits. Standards can be implemented 

quicker and are more successful, as they can 
be adapted to the different cultures and the size 
of the site. Different cultures working and talking 
together enriches companies in many ways. 
Firstly, measures being rolled out across several 
countries can be seen from completely different 
perspectives. Secondly, knowledge transfer 
within the organization can be much more inten-
sive. The aim is for employees to benefit from 
each other, creating added value for the com-
pany. When you are not open to new, unknown 
territory, you do not continue to learn and your 
development grinds to a halt. Employees’ know-
ledge and training can also give a huge boost 
to a company’s innovative energy. A long-term 
globalization strategy has also resulted in quali-
fied employees across all areas with an excellent 
education and a wide range of experience. All 
the sites around the world can recruit the best 
brains, and their know-how can be disseminated 
throughout company networks. 





MANAGEMENT 
REPORT



Dr. Tilman Schad  
Supervisory Board

Dr. Andreas Ludwig  
Supervisory Board

Dr. René Wollert  
Supervisory Board

Christoph Greiner  
Supervisory Board

Erich Gebhardt  
Chairman of the Supervisory Board

Ulrich Klopotek von Glowczewski  
Supervisory Board

Claus Peter Bernhardt  
Deputy Chairman of the Supervisory Board
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COMPANY PROFILE
COMMITTEES

SUCCESS FACTORS: 
D IVERSIF ICAT ION,  INNOVAT ION,
GLOBAL IZAT ION

The Greiner Group, founded in 1868 in Nürtingen (Germany), has grown 

from being a grocer’s shop to a global group of companies working 

in plastics and foam. The companies in the group now manufacture 

packaging for food and consumer goods, medical technology products, 

and foam for the mattress and furniture industry. In addition, they make 

equipment and tools for the profile extrusion industry as well as visible 

and acoustic components for the automotive industry.

The key success factors include the diversification of products and 

markets, a continuous innovation process, and the expansion into highly 

promising markets. Today, the Greiner Group employs 9,109 employees 

at 134 locations in 29 countries around the world.

Roland König  
Supervisory Board, Employee Representative

Georg Kofler  
Supervisory Board, Employee Representative 

Maximilian Gressenbauer  
Supervisory Board, Employee Representative

Dr. René Wollert  
Supervisory Board

Gerald Schinagl  
Supervisory Board
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In 2015, the EUROZONE experienced an economic 

recovery. This was partly due to the more relaxed 

monetary policy of the European Central Bank (ECB),  

together with interest rates maintaining their historic 

low. The ECB based its economic recovery strategy  

on the Anglo-American example and started purch- 

asing government bonds. Lower commodity prices, 

viewed over the course of the year, also contri- 

buted to the recovery. In Europe, the uncertainty 

that had been around since the economic crisis 

faded significantly. The population’s savings patterns 

still prevailed in 2015, but rising employment in the 

eurozone led to a slight increase in private consumer 

spending. The reform measures put in place in 

Spain, Italy, and Ireland started to take effect, bringing 

them out of recession. The former crisis countries in  

the European Union also successfully carried out re- 

forms in the job market and showed growth in 2015.  

In particular, Spain recorded growth of 3 per cent, 

making them one of the best-performing countries in 

Europe. The export economy was supported by the 

weak euro rate and the resulting increase in demand 

from the US and UK for products from the EU. Com-

pared to levels of consumer spending, investments by 

European industry were limited. The unending flow of 

refugees towards Europe is causing uncertainty. Opti-

mists see it as a huge opportunity to reduce the short-

age in experienced workers. Pessimists do not think 

that the budgets allocated to pensions provision result 

in adequate investments to secure economic growth. 

Growth in CENTRAL AND EASTERN EUROPE was 

mainly determined by the political situation in Crimea. 

Russia’s economic performance fell sharply due to 

the imposed sanctions. The ruble lost almost half 

of its value and the economy shrank by 1 per cent 

every quarter. Lower crude oil prices depressed the 

Russian economy even more. Poland’s economic 

development was once again very robust. The 

political changes in Poland did not have an effect on 

the economy in 2015. Just like other neighboring 

countries, Poland benefited from its close ties to the 

German economy. The Polish economy showed itself 

to be exceptionally stable even in tough economic 

times, due to a very even balance between its foreign 

and domestic economy. This stability was also 

reflected in the exchange rate of the Polish zloty. 

Compared to Europe, the US mostly grew quicker, 

due to its less conservative monetary policy. How-

ever, at the beginning of 2015, growth was slightly 

slower due to the extremely cold winter and the 

strengthening US dollar. Overall growth was  

2.5 per cent. US citizens started to spend more  

than they did a few years ago when the shock of  

the financial and property crisis left deep wounds. 

North Americans were still restrained when it came  

to taking out credit but were prepared to spend more 

due to rising wages. In 2015, levels of imports  

were triple those of exports. This is mainly due to  

MODEST  
SIGNS OF RECOVERY

THE GLOBAL ECONOMY GREW IN 2015, ALBEIT SLIGHTLY. PRIVATE CON-
SUMPTION SHOWED A SMALL BUT CONSISTENT UPWARDS TREND, WITH  
LOW COMMODITY PRICES AND LOW INTEREST RATES STIMULATING THE 
ECONOMY. POLIT ICAL THREATS AND THE VAST NUMBERS OF REFUGEES 
STREAMING INTO EUROPE ARE CREATING UNCERTAINTY.
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the strong US dollar that increased the competitive 

pressure on domestic products. However, the recovery  

in the property and employment markets helped to 

stabilize the domestic economy in 2015. 

In contrast to the trend of previous years, EMERGING  

MARKETS recorded a downturn. Lower commod-

ity prices and the failure to use capital invested by 

Western industrial nations sustainably led some 

emerging markets into a recession. China is one of 

the exceptions. With growth of just under 7 per cent, 

its economy grew by far more than the average of 

Western countries. Taking into account the move 

from a market economy focused on quantity to one 

based on longevity, growth will decelerate over the 

next few years. However, China has the economic 

and political means to quickly re-stimulate the econ-

omy. India is the clear winner from lower commodity 

prices. As India does not have its own resources, it 

has become the fourth largest consumer of crude oil 

in the world. The new government has promised lots 

of reforms to create sustainable economic growth, 

such as infrastructure projects and simplifying access 

for foreign investors, which are essential if growth of 

7 per cent and above is to be achieved. In contrast 

to India, Brazil was significantly disadvantaged by 

the fall in commodity prices, as it resulted in a fall in 

the price of export goods. The government tried to 

counteract it by raising taxes and cutting government 

spending, to the detriment of the people and the 

required expansion of infrastructure. 

The CURRENCY AND COMMODITY MARKETS 

were affected by lower economic growth in China, 

difficulties in other emerging markets, and the 

increased output of crude oil in OPEC countries. 

Between 2014 and the end of 2015, the euro /  

US dollar exchange rate continued to fall, from 

1.21 to 1.09. The euro / Chinese renminbi (CNY) 

exchange rate has charted a volatile course, from 

7.42 at the beginning of the year, down to a low of 

6.45 in March, and then finishing at 7.07. The  

Russian ruble (RUB) was also very volatile against 

the euro. At the beginning of the year, 1 euro was 

worth 71 rubles. Its lowest level was in April, at 

53.33, and its highest in August, at 81.14. At the 

end of the year, the rate was 79.92. The Polish zloty 

(PLN) was the most stable against the euro, at 4.27 

at the beginning of the year, and 4.23 at the end of it.

THE GLOBAL ECONOMY 
SHOWED GROWTH  
IN 2015,  ALBE IT  
RESTRAINED GROWTH.
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2015 PY Share

GHO 1,441 + 9 %

   GPI 561 + 11 %

   GBO 427 + 10 %

   GFI 267 + 4 %

   GPF 111 + 5 %

   GTT 79 + 11 %

2015 PY Share

Europe 1,111 + 4 %

North America 142 + 34 %

Asia 128 + 32 %

South America 33 + 12 %

Rest of the World 27 + 38 %

38 %

10 %

100 %

77 %

30 %

9 %

19 %

2 %

8 %

2 %

5 %

REVENUE  
BY COMPANY
2015 ACTUAL (2015 share of turnover in %)
in EUR millions, as per the UGB, joint ventures prorated.

REVENUE  
BY REGION
2015 ACTUAL (2015 share of turnover in %)
in EUR millions, as per the UGB, joint ventures prorated.

€

€
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In the fiscal year 2015, Greiner Holding AG, with 

its five divisions of Greiner Packaging International 

GmbH, Greiner Bio-One International GmbH, 

Greiner Foam International GmbH, Greiner Perfoam  

GmbH, and Greiner Tool.Tec GmbH, beat the  

previous year’s results and once again recorded  

the best results in the history of the Greiner Group. 

The key to its success was consistently pursuing its 

set objectives and focusing on its core business. 

STRONG FOUNDATIONS.

In the fiscal year 2015, Greiner Holding AG gener-

ated revenue of EUR 1.4 billion, which represents 

an increase over the previous year (EUR 1.3 billion) 

of 9 per cent. Cash flow increased from EUR 113 

million in the 2014 fiscal year to EUR 132 million, 

an increase of 17 per cent. All investments were 

financed from cash flow. Investments in fixed assets 

of EUR 94 million were an increase of 16 per cent 

over the previous year (EUR 81 million). These in- 

cluded the new Mediscan building in Kremsmünster 

(Austria) and part of the Greiner Bio-One site expan-

sion in Brazil. In the 2015 fiscal year, the Greiner Group 

had a total of 9,109 employees around the world, 

comprising 2,383 in Austria, 727 in Germany, 1,611 

in the Czech Republic, 2,893 in the rest of Europe 

including Russia, 688 in Asia (India, Thailand, China, 

Japan, Turkey), 465 in North America, 257 in South 

America (Brazil, Mexico) and 85 in South Africa.

STABILITY IN COMMODITY PRICES.

As a company that processes plastics and manu-

factures foam, the Greiner Group is heavily depen-

dent on commodities. These have now separated 

themselves from the oil price and have not accom-

panied them on their downward trajectory. At the 

beginning of 2015, a barrel of Brent crude oil cost 

56.29 US dollars. In May, the price rose briefly to 

66.44 US dollars, its highest level in 2015. By the 

end of the year, a barrel cost 36.76 US dollars. The 

low oil prices are primarily due to new leadership 

in the OPEC countries, which decided to ease oil 

production. These low commodity prices, traded in 

US dollars, strengthened the US currency. 

FLUCTUATIONS IN RELEVANT CURRENCIES. 

The Greiner Group mainly produces in one country  

for another country, thereby for the most part op- 

erating natural currency hedging. However, some 

commodities are procured from other countries and 

POSITIVE DEVELOPMENT  
IN ALL AREAS

IN THE 2015 F ISCAL YEAR,  THE GREINER GROUP BUILT ON THE PREV IOUS 
YEAR’S SUCCESS AND ONCE AGAIN RECORDED A VERY GOOD RESULT.  THE 
FOCUS WAS ON EXPANSION, INNOVATION, AND THE FURTHER DEVELOPMENT  
OF PRODUCTS AND MARKETS.  IN 2015,  GREINER CAME ONE STEP CLOSER 
TO ITS 2020 GOALS.
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2015 PY Share

GHO 9,109 + 8 %

   GPI 4,001 + 15 %

   GBO 1,890 + 5 %

   GFI 1,610  0 %

   GPF 750 - 1 %

   GTT 788 + 3 %

Greiner Group Annual Report 2015 
Management Report

purchased in other currencies. Large currency fluc-

tuations can have a negative effect on earnings. The 

Greiner Group tries to safeguard against exchange 

rates to a certain extent by making targeted use of 

financial instruments.

ALL DIVISIONS ARE ON TRACK.

All divisions of Greiner Holding AG reported positive 

growth in the 2015 fiscal year and achieved their 

goals. This is primarily due to excellent customer 

relationships, sustained innovations and further 

development of product segments. Despite the 

diversification within the Group, projects are increas-

ingly a collaborative effort, using synergies from 

all areas of the Group. In addition, processes and 

procedures are being constantly optimized, which 

increases efficiency and contributes to the company’s  

economic success. Two significant organizational 

decisions were made in 2015. At the end of June 

2016, Manfred Marchgraber, CEO of Greiner Foam 

International (GFI), will start his well-earned retire-

ment after 47 years with the Greiner Group. He will  

be succeeded by Michael Schleiss, the current 

CEO of Greiner Perfoam. As part of this change, 

44 %
100 %

21 %
18 %

8 %
9 %

EMPLOYEES  
BY DIVISION
ACTUAL in staff numbers, joint ventures prorated
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Greiner Perfoam will be integrated into GFI.  

At the end of 2015, it was announced that Willi Eibner,  

CEO of Greiner Packaging International, will step 

down from his position by the middle of 2016. His 

successor will be named by this date.

OTHER ACQUISITIONS.

Globalization is one of the strategic pillars of 

the Greiner Group. In 2015, Greiner Packaging 

International entered into a joint venture in Turkey, 

becoming the market leader in rigid plastic pack-

aging for dairy products in Turkey. Turkey is a very 

interesting market that offers plenty of opportunities 

for Greiner and other divisions. The expansion of the 

Greiner Bio-One site in Brazil began and is due to be 

completed by the middle of 2016. Greiner Bio-One  

is thus reacting to high demand, underpinned by 

the punitive import duties on medical technology 

products. The company continued to pursue poten-

tial acquisition projects in Brazil and Russia in 2015.

FULL SPEED AHEAD TO 2020.

Ambitions goals for 2020 include turnover of around 

EUR 2.5 billion, EUR 900 million in investments and 

almost 15,000 employees around the world; these 

require a clear strategic focus by the divisions and 

the whole Group. All divisions have taken signifi-

cant steps toward achieving these goals for 2020 

and beyond. Measures have been put in place to 

encourage even more innovation. Our ‘innovation 

community’ developed by our employees enables 

every one of them around the world, across all 

areas and levels of seniority, to contribute ideas and 

innovations. The ideas are discussed and assessed 

by the whole community. An expert jury chose the 

ten best ideas with the greatest realization poten-

tial. An elevator pitch then produces a winner, 

whose idea is developed into a product with the 

help of experts from all divisions. The ideas that are 

collected enable the Greiner Group to access new 

product markets. 

OUTLOOK FOR THE 2016 FISCAL YEAR.

The positive development of the last few years  

continued in the first few months of 2016. The  

level of orders received in all divisions is encour-

aging. In summer 2016, construction of the new 

Greiner Bio-One headquarters in Kremsmünster 

(Austria) will begin. A total of EUR 9.3 million  

will be invested. Administrative areas that are  

currently spread across several buildings or even 

sites will be brought together in the headquarters. 

Creating a Group strategy for the long-term devel-

opment of the Greiner Group will be also be a  

focus of 2016. This will include assigning an 

increasingly important role to the Group’s focus on 

sustainability. With regard to commodities, a slight 

price increase is to be expected in 2016. High pro-

duction output, a strong US dollar, and continued 

slowdown in China’s economic growth will halt  

any sharp rise in commodity prices. In conclusion, 

the signs for further positive development in 2016 

are favorable. 

GRE INER ‘S  SUCCESSFUL
DEVELOPMENT
CONT INUED IN  2015.
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GREINER PACKAGING

IS KNOWN FOR

INNOVATIVE

PACKAGING SOLUTIONS.

OUR FOCUS ON CLOSE

CUSTOMER RELATIONSHIPS,

QUALITY AND UNIQUENESS 

HAVE MADE US  

A MARKET

LEADER IN EUROPE.

Willi Eibner
CEO Greiner Packaging International GmbH

4,001
Employees Locations

32
Revenue (EUR millions)

561

FIGURES

2014: 507 (EUR millions) 2014: 3,465 Employees 2014: 31 Locations
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GREINER PACKAGING  
INTERNATIONAL GMBH

Greiner Packaging International is one of the world’s 

leading manufacturers of packaging in the food and 

non-food sector in Europe. Following our guiding 

principle of ‘do the innovation’, we are constantly 

working on new product solutions for customers 

using state-of-the-art technology. Our well-known, 

efficient customer support in the different markets is 

provided by three divisions, K, Kavo, and Assistec. 

K division produces cups using combinations of 

cardboard and plastic for the food industry. Kavo’s 

product portfolio includes packaging solutions 

such as plastic bottles and containers for the food, 

cosmetics, pharmaceutical, and chemical industries. 

Assistec focuses on the production of plastic parts 

and products as well as assembly and refining them 

for customers from the non-food segment. This can 

include the office and leisure, household and garden, 

health and personal care, automotive and commer-

cial vehicle industries, as well as logistics.

POSITIVE BUSINESS DEVELOPMENT  

ONCE AGAIN.  

In the 2015 fiscal year, Greiner Packaging gener-

ated revenue of EUR 561 million, which represents 

an increase of 11 per cent over the previous year.  

All business areas performed satisfactorily and 

according to plan. In the 2015 fiscal year, the  

market for packaging in Europe continued to be 

stable. Over the course of the year, commodity 

prices experienced regular fluctuations. While 

prices were low in the first quarter, they rose in  

the second and third quarter. Falling commodity 

prices towards the end of the year and steady 

energy prices throughout it generated a positive 

balance overall. The strong Swiss franc in January 

2015 benefited procurement in eurozone coun- 

tries at the Swiss site. Eastern European sites 

recorded very positive results which all exceeded 

budgeted targets.

NEW MARKETS AND INNOVATION 
CREATING FURTHER GROWTH

GREINER PACKAGING INTERNATIONAL REPORTED A SUCCESSFUL F ISCAL 
YEAR IN 2015.  IT  FURTHER CONSOLIDATED ITS STRONG MARKET POSIT ION 
IN EUROPE.  NEW PRODUCTS AND INNOVAT IONS AS WELL AS VERY CLOSE 
CUSTOMER RELAT IONSHIPS ARE KEY FACTORS FOR CONTINUED SUCCESS.



K3®-H is the name of the next development in the innovative K3® -technology. In addition to the cardboard wrap around the cup,  
the base of the K3®-H cup is also covered with cardboard. 
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FOCUS ON EUROPE,

LOOK AT THE WHOLE WORLD.  
With 32 sites in 18 countries around the world, and 

4,001 employees, Greiner Packaging is already a 

global concern. Making up more than 90 per cent of 

business, Europe is the core market. The challenges 

on the European market have not changed. It is 

essential to be highly flexible when it comes to  

product availability. When it comes to sustainability  

and convenience, customers and consumers have 

sophisticated requirements. In many respects, 

Europe is and will continue to be an interesting,  

attractive market. In the 2015 fiscal year, our high  

level of innovation and new products further 

strengthened our market presence in Europe. We 

extended our market-leading position in Romania 

due to rising standards of living. In Serbia, we made 

further progress with the implementation of various 

projects, particularly with one of Greiner Packaging’s 

largest customers, creating a more favorable market 

position. The Czech sites in Litvínov and Slušovice 

showed highly promising results. As suppliers of 

high-quality plastic packaging, our overall market 

position in Central and Eastern Europe is extremely 

strong. At the Kremsmüster (Austria) site, 2015 saw 

the start of a prestigious order. Coffee capsules are 

being manufactured on several production lines for a 

global coffee producer. Using multi barrier technology 

(mbt) has revolutionized the quality of the capsules.

TURKISH SUCCESS STORY.   

The expansion into Turkey in 2015 represents the 

first step towards the markets in the Middle East and 

Asia. Greiner Packaging acquired a majority stake in 

Teknik Plastik and Teknik IML, both based in Istanbul. 

A skilled Greiner leadership team and the joint venture  

partner are producing intensive, highly promising 

work. The market for food packaging has great 

development potential in Turkey. There has been a 

close business relationship for many years with the 

joint venture partner. In 2015, the course was set for 

introducing new technology at the site and optimizing 

production processes. Turkey is clearly a promising  

market and these new acquisitions will provide 

Greiner Packaging with more ways to react to the 

needs of international key accounts. The primary 

focus is on expanding the market share in Turkey. 

The second step will then be to work intensively on 

developing the surrounding markets.

THE FIRST FULL YEAR IN THE US.  
Production at the site in Pittston, Pennsylvania has 

started well. In addition to the K3® products, which 

meet the North American trend for sustainable 

packaging solutions for, say, Greek yogurts, there 

is increasing interest in other Greiner Packaging 

solutions for the dairy and food industry. The sales 

trend is encouraging. The short and medium-term 

goals in the US focus on acquiring new customers 

THE MARKET HAS DEVELOPED STEADILY.  
MARKET  SHARES HAVE  BEEN EXTENDED  
AND IMPORTANT  STEPS TAKEN FOR  
THE FUTURE.
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ibt, inert barrier technology, minimizes migration and also extends the shelf life of the food.  
Greiner Packaging received the WorldStar Award for this technology.

and complementing the portfolio with additional 

decorating and manufacturing technologies in order 

to cater better and more flexibly for the needs of the 

customer.

NO GROWTH WITHOUT INNOVATION.   
Consumers’ awareness of what they want to eat 

and drink is growing. Food protection regulations are 

becoming stricter. Greiner Packaging complies with 

these requirements, and those regarding product 

protection, using innovative developments such as 

barrier technology for plastic packaging for food. Two 

methods are currently used to protect the product: 

ibt, inert barrier technology, minimizes migration 

between the product and the packaging while also 

protecting the product from external influences. The 

cups are placed in a vacuum chamber; using an 

electrode, a plasma is then generated from oxygen 

and silicon-containing gas. This creates an extremely 

thin layer of silicon oxide on the cups. This layer does 

not affect either the transparency or the weight of the 

cup, and does not affect the disposal / recycling of 

the packaging solution. Using ibt extends the shelf 

life of the food without adding preservatives and 

helps to seal in the aromas. Another innovation is 

mbt, multi barrier technology, i.e. a barrier made up  

of multiple layers. Depending on the type of plastic,  

the requirements of the individual product can be 

accommodated. This technology is used in the 

manufacture of cups and bottles. It enables very 

transparent items to be made that can still be filled 

with hot products.

EFFORTS RESULTING IN

PRIZES AND RECOGNITION.  
The WorldStar Packaging Awards 2015 were a 

double success. Greiner Packaging received two 

awards, one for the ibt technology and one for the 

innovative packaging concept with mbt technology  

for Sága Foods sausages. Together with Sága 

Foods, Greiner developed a K3® cup with a re- 

sealable lid with in-mold labeling. The packaging is 

practical, heat-resistant and offers optimum protec-

tion for the mini sausages. 

Two awards were also handed out at Hungaropack 

2015. Greiner Packaging won the Hungaropack 

Save Food 2015 Award for the innovative packaging 

concept used for the Snacki & Go product. 
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Greiner Packaging is capturing the coffee capsule market and has been 
commissioned by a renowned food manufacturer.

The special ‘Food’ prize from ‘Élelmiszer’ magazine 

was awarded for a spread packaging. The unique 

geometry and high-quality aesthetic of the injection- 

molded packaging won the judges over. In Switzer-

land, Greiner Packaging won the Swiss Packaging 

Award 2015 for the most innovative packaging in  

the ‘Technology’ and ‘Sustainability’ categories for  

the ibt innovation. 

Over the coming years, the demand for high-quality 

plastic packaging will continue to rise globally. This  

is determined by customers’ increasing requirements 

with regard to aesthetics, environmental responsibility  

and convenience. By working with its customers 

intensively over many years, Greiner Packaging is 

able to spot trends in the packaging market early on 

and develop solutions with customers.

OUTLOOK FOR 2016.   
The current fiscal year has started well. The  

assumption is that commodity and energy prices  

will remain consistent when viewed over the year  

as a whole. Promising projects with renowned  

customers, intensifying activities in Turkey, global  

growth aspirations, and a bold desire to innovate  

will ensure that 2016 is another successful year  

for GPI, in which it maintains its position on the  

market and extends its market share. In the middle  

of the year, Willi Eibner, CEO of GPI, will hand  

over the reins of the division to a successor.  

Eibner has worked for Greiner for 30 years and 

played a significant part in GPI becoming the  

market leader in Europe.

GREINER PACKAGING 
IS THE MARKET LEADER 
IN THE ‘DAIRY PACKAGING’  
SEGMENT IN EUROPE. 
FUTURE GROWTH WILL 
COME FROM MARKETS 
IN NORTH AMERICA AND 
TURKEY.
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FURTHER DEVELOPMENT  

OF GREINER BIO-ONE

WILL BE REFLECTED IN  

EXPANSIONS IN

HUNGARY AND  

BRAZIL AS WELL AS 

A NUMBER  

OF INNOVATIONS.

Rainer Perneker
CEO Greiner Bio-One International GmbH

1,890
Employees Locations

23
Revenue (EUR millions)

427

FIGURES

2014: 388 (EUR millions) 2014: 1,801 Employees 2014: 23 Locations



GREINER BIO - ONE  
INTERNATIONAL GMBH

Greiner Bio-One International and its divisions are 

one of the leading medical technology companies, 

with offices in 16 countries around the world.  

The Preanalytics division, based in Kremsmünster 

(Austria), develops and manufactures innovative 

specimen collection systems for human and 

veterinary tests of blood, urine and saliva, making 

routine procedures in the hospital, lab or doctor’s 

surgery simpler and safer. Greiner Bio-One 

BioScience, based in Frickenhausen (Germany), 

is a technology partner for universities and 

research institutes, as well as for the diagnostic, 

pharmaceutical and biotechnology industries.  

It is one of the leading providers and manufacturers 

of specialist products for the cultivation and analysis 

of cell cultures, as well as of microplates for high-

throughput screening. The Diagnostics division, 

based in Rainbach (Austria), specializes in the 

development of new molecular analysis methods. 

The field of DNA arrays is primarily connected 

to molecular biology, particularly genetics and 

biochemistry. For example, bacteria or viruses can  

be clearly identified using the specific genetic  

fingerprint, resulting in a quick, reliable diagnosis.  

As an Original Equipment Manufacturer (OEM), 

Greiner Bio-One takes on customer-specific 

designs and manufacturing processes for the 

pharmaceutical, biotechnology, diagnostics,  

and medical technology industries. Mediscan, a  

100 per cent subsidiary of Greiner Bio-One 

International, based in Kremsmünster (Austria),  

is responsible for the last step in the manufacturing 

chain: Sterilizing medical products as well as other 

products such as food packaging.

FOCUS ON   
EXPANSION AND  
PRODUCT INNOVATIONS

IN THE 2015 F ISCAL YEAR, GREINER BIO-ONE INTERNATIONAL GMBH 
STRENGTHENED ITS MARKET PRESENCE AND LAID MORE FOUNDATIONS  
FOR THE FUTURE. THE COMPLETION OF THE MEDISCAN EXPANSION MAKES 
OUR KNOW-HOW AND UNIQUE STERIL IZATION TECHNOLOGY EVEN MORE 
ATTRACTIVE, INCLUDING TO THIRD-PARTY CUSTOMERS.

51



The BioScience division develops and manufactures products for the cultivation and analysis of cell cultures,  
as well as of microplates for high-throughput screening.



53

ENCOURAGING BUSINESS DEVELOPMENT. 

Viewed across all sites, business went well in 2015. 

Compared to the previous year (2014: EUR 388 

million), sales rose by over 10 per cent, to EUR  

427 million. This very positive trend is due to the 

steady pursuit of our growth strategy, both with 

regard to gaining market shares and to new prod-

ucts. The currency fluctuations between the US 

dollar and the euro also gave additional momentum 

to the development of the business in 2015.  

Only the difficult market conditions in the Diagnostics  

segment prevented results in 2015 from being  

even better.  

EXPANSIONS BRINGING GROWTH.   

Overall, Europe will see steady growth. In the 2015 

fiscal year, significant investments were made to 

expand capacities. At the Kremsmünster (Austria) 

site, more than EUR 14 million was invested to 

expand the Mediscan sterilization area and get it up 

and running. This expansion has optimized the many 

advantages and synergistic effects that Mediscan 

can offer its customers. Moreover, the system’s high 

level of automation ensures that it sets new industry  

standards for accuracy, quality and throughput 

time. Mediscan is the only sterilization company in 

the world that can use X-ray, gamma and eBeam 

technology in one system. In Mosonmagyaróvár 

(Hungary), the existing factory was expanded into a 

2,000 qm production facility with office space. This 

expansion represents a technological milestone, as 

Greiner Bio-One in Hungary can now manufacture 

serological pipettes using extrusion processes. In 

Brazil, construction work has begun which will double 

the production space. It is definitely the right time 

to do this, as local manufacturers are in demand 

and additional duties on imports have recently been 

introduced. Greiner Bio-One is the only supplier of 

blood sample tubes with manufacturing capabilities in 

Brazil. In 2015, Japan saw the launch of VACUETTE® 

blood collection tubes. This enables Greiner Bio-One 

to work more intensively in the Japanese market with 

a wider product range, harnessing the significant 

market potential.  

COLLABORATIONS THAT HELP PEOPLE. 

A collaboration between SCIENION AG (Germany),  

a leading supplier of high-quality systems for precise 

handling of tiny amounts of liquid, and Greiner Bio-One,  

seeks to design improved test systems and inte-

grated solutions for quick, focused diagnostics. In 

collaboration with the American specialists Nano3D 

Biosciences, new kits for 3D cell cultures were pre-

sented at ‘Biotechnica’, the international trade show 

in Hanover (Germany); these kits were composed of 

CELLSTAR cell culture vessels with a cell-repellent  

surface and a solution for magnetizing the cells and 

the corresponding magnets. This development is 

significant, particularly for cancer research, as it 

enables a thorough analysis of substances at an 

early development stage using three-dimensional 

in-vitro assays.

CAPACIT IES NEEDED TO BE  
EXPANDED IN ORDER  
TO MEET FUTURE DEMAND.

Greiner Group Annual Report 2015 
Greiner Bio-One International
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PRODUCT INNOVATIONS. 

Greiner Bio-One developed some innovative 

products in the 2015 fiscal year. The new, sterile 

VACUETTE® holder for blood culture bottles is 

simple and practical and very useful for collecting 

blood culture bottles from different manufacturers 

using the Luer adapter included. The first rapid 

molecular test, ViroInspectTM Rodent 1, for the 

detection of adventitious viruses in the manufacture 

of bio-pharmaceutical products, was brought out 

by Greiner Bio-One. In contrast to standard tests, 

ViroInspectTM Rodent 1 demonstrated high levels 

of sensitivity and specificity with a short throughput 

time (less than 9 hours). To counteract the risk 

of injuries from contaminated puncture needles, 

the VACUETTE® CLIX Safety Hypodermic Needle 

was launched. This product can be used for both 

venous blood collections and injections. The safety 

mechanism is permanent once applied, providing 

reliable protection for both the user and the patient. 

The innovative layer on the CELLview Slide glass 

bottom dish, a cell culture dish with an innovative 

glass bottom, was presented at the Biotechnica 

trade fair in Hanover. This makes the glass surfaces 

ideal for cells to grow on. At the Biotechnica trade 

fair, Greiner Bio-One also introduced extremely 

compact, efficient pieces of equipment for 

laboratories in research institutions and universities. 

The advantage for the customer is that equipment 

and consumables can be procured from one place. 

The VeinViewer® Flex makes venous punctures 

much easier. It is a convenient device that uses near 

infrared to show veins up to 1 cm below the surface 

of the skin. The innovative VeinViewer® technology 

clearly depicts the veins in the surrounding tissue. 

The vascular system under the skin’s surface  

is visible on the skin in HD quality. This makes  

collecting blood gentler, a clear benefit for patients 

ViroInspectTM Rodent 1, a detection assay for adventitious viruses in biopharmaceutical products, delivers rapid data analysis and fast results.
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whose veins are difficult to see. The VeinViewer® Flex  

is manufactured by Christies. In the 2015 fiscal year, 

Greiner Bio-One took over its distribution in several 

countries, creating a useful addition to its safety 

products for blood collection. 

OUTLOOK FOR 2016  

Forecasts for the current fiscal year point to further 

growth. In the 2016 fiscal year, Greiner Bio-One will 

focus on developing new and existing technology 

and products, and on a range of product app-

lications. In order to meet increasing demand 

worldwide, capacities will also be expanded in 

2016. EUR 9.3 million will be invested in the 

expansion of the Greiner Bio-One headquarters in 

Austria. Construction will begin in June 2016 and  

is scheduled to be completed by September 2017. 

The expanded production at the site in Brazil will 

be up and running by September 2016. In order 

to improve service to the growing Turkish market, 

the site will gain their own sales office that will be 

supplied directly from Austria. In Italy, the number 

of regional tenders with large order volumes from 

hospitals and major laboratories is increasing.  

A sales office is therefore being planned in the 

Milan area. Another important step is the complete 

restructure of the VACUETTE® tube assembly line, 

that can double output, and features integrated 

quality control and ergonomic handling.

The VACUETTE® Clix Safety Hypodermic Needle with an integrated needle 
makes collecting blood and giving injections simple and safe.

2016 IS THE  
YEAR OF FURTHER 
GROWTH AND  
PRODUCT INNOVATIONS.
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OUR VERTICAL  

INTEGRATION AND  

ONGOING OPTIMIZATIONS 

HAVE WON US  

MARKET SHARES

AND CREATED 

MANY NEW 

OPPORTUNITIES

FOR THE FUTURE.

Manfred Marchgraber
CEO Greiner Foam International GmbH

1,610
Employees * Locations

50
Revenue (EUR millions) *

267

FIGURES * Joint Ventures (Eurofoam, Unifoam) represented with a proportion of 50%.

2014: 256 (EUR millions) 2014: 1,606 Employees 2014: 50 Locations



GREINER FOAM  
INTERNATIONAL GMBH

Greiner Foam International (GFI), along with Greiner 

MULTIfoam and the Eurofoam and Unifoam joint 

ventures, combine expertise in the foam segment. 

Greiner PURtec and Greiner aerospace comple-

ment the portfolio. Eurofoam, with a dense network 

of sites in Central Europe, and Unifoam, in South 

Africa, are leaders in the manufacture and processing  

of polyurethane foam in their target markets. Their 

products are used in the upholstery and mattress 

industries as well as in the textile, shoe and auto-

motive industries. Greiner MULTIfoam has several 

locations in Europe dealing with the production and 

finishing of recycled secondary composite foam as a 

primary material for the automotive, sport, construc-

tion, shoe and furniture industries. The MULTIfoam  

subsidiary GuKoTech produces high-quality 

products made from cork, rubber / cork and pure 

rubber for building protection, load restraints, noise 

insulation, room acoustics, and footfall and impact 

insulation from its site in Nürtingen (Germany).  

Greiner PURtec produces insulation and acoustic 

solutions, and is a complete strategic supplier to  

the container insulation market. Greiner aerospace 

is a global specialist in seats and covers for  

passenger aircraft.

EXTREMELY PLEASING RESULTS IN 2015. 

Greiner Foam International generated revenue in 

2015 of EUR 267 million, which represents an 

increase of 4 per cent compared to the previous 

year (2014: EUR 256 million). In contrast to previous 

years, the stable commodity prices had a positive effect 

on business results. All Greiner Foam International  

companies showed consistently positive development  

in 2015, which in some cases was reflected in 

above-average results. Greiner aerospace and 

Greiner PURtec benefited well from the restructures 

and their vertical integration into GFI. Viewed as  

a whole, gains were made across all markets, and 

quality leadership was increased. 

SOLID EXCELLENCE   
AND CONSISTENT GROWTH

THE VERTICAL INTEGRATION OF THE NEWEST HOLDINGS IS COMPLETE. 
GREINER FOAM INTERNATIONAL HAS RECORDED SUCCESS ACROSS ALL 
AREAS. THE DECISIONS WERE MADE TO EXPAND CAPACIT IES.

59



emc verde is a new foam that is proven to enhance the life-cycle assessment due to the use of plant-based,  
renewable raw materials (in double-digit % quantities).
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EUROFOAM SET FOR GROWTH. 

The Eurofoam Group, a 50 per cent joint venture 

with the Belgian Recticel Group, achieved positive 

results in all countries in 2015. In Austria, the market 

share is more than 70 per cent, sustained by high 

quality and active cultivation of the market. There is 

also a focus on strategic alliances with customers  

as well as development and research institutions. 

Intensive collaboration with customers fosters new 

product developments. In the 2015 fiscal year, a 

total of more than 120,000 tons of foam was pro-

duced. In the factory in Zgierz (Poland), the largest 

foam manufacturer and processor in Europe, up to 

150 truck loads were produced every day. In July 

2015, construction began on a new long block 

warehouse at the Eurofoam site in Sibiu (Romania).  

Construction is going according to plan and it 

should be up and running in the second quarter. 

This expansion underlines the strength of Eurofoam’s 

commitment to South Eastern Europe. The expan-

sion enables Eurofoam to not only further improve its 

flexibility and delivery times to the market, but also 

makes them more competitive. In Austria, the con-

version to SAP took place in 2015; this was a huge 

challenge that was successfully overcome. Other 

sites will be converted over to SAP in 2016.

MULTIFOAM AND GUKOTECH

CONTINUE TO GROW. 

All production, finishing, and processing, with the 

exception of foam sandwich block production, 

was moved from Greiner MULTIfoam Linz (Austria) 

to the new site at Marchtrenk (Austria). This freed 

up capacity in Linz for Greiner Perfoam to produce 

acoustic components and for Eurofoam. To increase 

capacity in Ozorków (Poland), construction of an 

additional facility that would help to improve the 

response to increasing customer demand began  

in 2015. At GuKoTech in Nürtingen (Germany),  

business is consistently good. They specialize in 

door insulation and mats for securing loads. 

UNIFOAM IS NO. 2 IN SOUTH AFRICA.

Greiner Foam International continues to be very 

pleased with the development of the joint venture 

Unifoam in South Africa. The foaming and processing  

facility is well-utilized. The major challenge facing 

further development is the uncertain political situa-

tion in South Africa and the associated weakening 

of the South African currency, which has a nega-

tive impact on imports of raw materials. As market 

demand is steadily increasing, additional investment 

is planned.

IN  2015,  EUROFOAM STRENGTHENED
ITS MARKET POSIT ION AND EXPANDED 
CAPACITY IN ROMANIA.
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NEW STRUCTURES AT GREINER PURTEC. 

At Greiner PURtec, production is concentrated 

in Nýrsko (Czech Republic), bringing additional 

increases in efficiency. This site took the opportunity  

to restructure its manufacturing processes and 

optimize the whole material flow. Greiner PURtec 

has succeeded in meeting the new EU energy effi-

ciency regulations in good time by developing new 

container insulation solutions. Furthermore, new 

A-grade insulation is in the pipeline, bringing another 

unique feature to the market. Special insulating 

materials, a sandwich construction, and air cham-

bers help to meet the EU requirement. Also new on 

market are acoustic images, a niche product that 

can be custom-printed. This new acoustic solution 

is light, frameless and easy to install on any sub-

surface. It can be personalized for a home or work 

environment, and the acoustic values are excellent.

AEROSPACE IS ON THE RIGHT FLIGHT PATH.  

In 2015, the focus at Greiner aerospace was on 

automation. The decision to work with a highly  

standardized quality management system paid off.  

All sites also managed to obtain international certifi-

cations. Business in the US was exceptional,  

and capacity and market share increased in the 

seat cover segment in all countries. Focusing strate-

gically on being able to supply customers from  

three continents (US, China, Europe) bore its first 

fruit in 2015. 

 

OUTLOOK FOR 2016. 

GFI is viewing 2016 with optimism, as there are 

many ideas for developing the product portfolio and 

thus plenty of new opportunities. The objectives 

are the continued expansion of existing areas of 

business and the establishment of new businesses 

Greiner aerospace manufactures on 3 continents and can therefore supply their customers wherever they are.
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through acquisitions and innovations. The assump-

tion is that commodity prices will remain consistent 

when viewed over the year as a whole.  

However, it can also be assumed that exchange 

rates will continue to be extremely volatile, particu-

larly the South African rand, over the coming fiscal 

year. At Unifoam, the management team will focus 

on expanding business activity in all regions, as well 

on developing niche products. In 2016, a new  

long block warehouse will start operating at the  

site in Isithebe. Greiner aerospace will accelerate 

the path towards vertical integration in the aircraft 

interiors segment. PURtec will continue to focus  

on niche products. MULTIfoam will intensify its 

product developments for the sports and leisure 

segment. Eurofoam investments in Romania  

and Poland should be completed and in operation 

in 2016. This will make Eurofoam fully equipped  

to tackle the continued development of the market. 

In the middle of 2016, Manfred Marchgraber, CEO 

of Greiner Foam International, will begin his well-

earned retirement, handing over the reins to  

Michael Schleiss. Manfred Marchgraber has  

worked for Greiner for 47 years and has played  

a considerable role in its establishment as a  

market leader.

Greiner Group Annual Report 2015
Greiner Foam International

COMBINING CAPACITY
INTO GFI  LED TO
PROCESS OPTIMIZATIONS.

Matchbase.pro (an artificial grass system) has already supplied an area 
covering approximately 60 football pitches across Europe.
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IN 2015, WE ACHIEVED

RECORD SALES 

ONCE AGAIN.

NEW ORDERS DRIVE

POSITIVE DEVELOPMENT

AND ENSURE OUR

MARKET POSITION.

Michael Schleiss
CEO Greiner Perfoam GmbH

750
Employees Locations

6
Revenue (EUR millions)

111

FIGURES

2014: 106 (EUR millions) 2014: 754 Employees 2014: 6 Locations



GREINER  
PERFOAM GMBH

Greiner Perfoam (GPF), based in Enns (Austria), is 

a leading automotive supplier with a total of 6 sites 

in Austria (Enns and Linz), Germany (Wangen and 

Neukirchen / Pleiße), the Czech Republic (Tábor), 

and China (Shenyang). The company manufactures 

interior parts and acoustic components for the  

premium automobile industry. The ‘Interiors’ area 

manufactures functional visible parts, including thermo- 

formed cargo and load space covers made from 

polyurethane (PU) fiberglass or polypropylene (PP)  

fiberglass, some of which also have a honeycomb 

core structure. This has the benefit of making them 

light but highly rigid, offering a range of functional-

ities and an attractive appearance. The ‘Acoustic’ 

area manufactures engine and gearbox encap-

sulations, as well as acoustic components for the 

interior and the engine compartment. A sandwich 

consisting of PU foam, natural fiber support layers, 

and polyester (PES) fleece is created using  

thermoforming. This creates excellent acoustic and 

thermal properties while retaining the shape and the 

product’s chemical resistance. In addition, Greiner 

Perfoam manufactures foam components and 3D 

absorbers from secondary raw materials. Absorbers 

for A/B/C columns, hatchbacks, and tunnels are 

manufactured by molding PUR recycled material. 

Using secondary raw materials is flexible, efficient, 

and recycles 100 per cent of materials.

EXCELLENT RESULTS IN 2015.

In the 2015 fiscal year, Greiner Perfoam generated 

sales of eur 111 million with 750 employees, an 

increase of 5.3 per cent over the previous year 

(2014: EUR 106 million). This represented record 

sales for the company, beating the figures set in 

2014. This result is due to the positive business 

development of key customers such as BMW, 

Mercedes-Benz, Audi, VW, and Jaguar Land Rover, 

CONTINUING ON  
THE PATH TO SUCCESS  
IN ALL AREAS

FOCUSING ON SALES AND STEADILY PURSUING OUR STRATEGIC GOALS  
HAS RESULTED IN THE 2015 F ISCAL YEAR BEING VERY SUCCESSFUL ONCE 
AGAIN.  WE WON NEW, IMPORTANT ORDERS,  SMOOTHING THE WAY FOR  
SUCCESSFUL DEVELOPMENT.
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Greiner Perfoam produces rear window shelves for vehicles including the Mercedes-Benz CLA-Class.
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leading to high utilization of series production 

equipment. Intensive work continued in 2015 on 

optimizing processes, increasing productivity and 

optimizing purchasing. Greiner Perfoam was able to 

further improve its financial stability, particularly its 

operating working capital, due to consistent financial 

management. The production facility in Shenyang 

(China) was sold to a partner company at the end 

of 2015. In 2016, a new joint venture is planned 

in China and in NAFTA countries, in order to fulfill 

orders from BMW and Daimler.

Greiner Perfoam has focused intensely in all areas 

on implementing the strategy set out in 2014. 

In order to better meet the needs of customers, 

expanding the development department was made 

a priority; this brought some extremely promising 

results. The decision to focus on sales and winning 

new orders from target customers using Greiner 

Perfoam’s key competencies was right and suc-

cessful in this regard. In summary, Greiner Perfoam 

can look back on a very positive year in which 

all objectives were achieved, both financial and 

non-financial. 

AUTOMOTIVE MARKET IN GENERAL. 

The three major automotive markets, Western 

Europe, the US and China, made gains in the global 

automobile market in 2015. China’s performance 

went up and down; the exceptionally high growth 

seen in the last few years is clearly over, but China 

still stayed on course for growth, albeit slower. 

More unexpected was Western Europe, where the 

market advanced on a broad front. However, three 

countries held the global automotive market back 

somewhat, namely Russia, Brazil and Japan. The 

events surrounding VW, i.e. the software manipu-

lation in diesel automobiles, affected levels of trust, 

both in the company and, unfortunately, in the 

whole industry. Volkswagen has pledged to face 

this crisis of confidence with maximum transparency 

and complete clarification.

NEW ORDERS BRINGING RESULTS. 

Greiner Perfoam has significantly exceeded their 

acquisition objectives. These orders secure the posi-

tive development of the company between 2018 and 

2025. Greiner Perfoam won orders from all target  

customers, which had a positive effect on the distribu-

tion of sales and was in line with corporate strategy.  

The largest order was for the supply of cargo and 

load area covers for Daimler (Mercedes-Benz) for 

MFA 2 platform automobiles, a total of 7 versions. 

The challenge of this order is that the automobiles 

are manufactured in three continents: Two sites 

in Europe and one in China and Mexico. Winning 

orders from all target customers strengthened the 

distribution of sales over several customers. It was 

very encouraging that orders were also won from  

IN 2015, A MAJOR ORDER  
WAS WON FROM DA IMLER,  
GOING ON T ILL 2025.
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Audi, BMW, and Jaguar Land Rover that fit into Greiner 

Perfoam’s portfolio. In autumn 2015, Tesla unexpect-

edly implemented a design change on the Model X. 

This meant that the delivery of the load space cover, 

which was ready to go into production, had to be 

stopped again. Greiner Perfoam is in discussions with 

Tesla regarding new projects. In accordance with stra-

tegic objectives, the proportion of sales in the acoustic 

components segment was increased. 

ACOUSTIC COMPONENTS  

POPULAR ONCE AGAIN.   

As part of the development of its vision and strategy, 

Greiner Perfoam focused on expanding the acoustic 

segment under the heading ‘Better acoustics’. 

Sales-oriented product management for acoustic  

components was successfully realized. Goals 

for 2015 relating to sales, acquiring new orders, 

product management, and deepening relationships 

with customers were all achieved. These acoustic 

components are used, among other places, in the 

chassis and in the engine bay, for example in the 

doors, in the passenger compartments or in the 

trunk lid in order to insulate and absorb vehicle  

noise and vibrations. Engine, transmission or  

differential encapsulations have been a techno- 

logical innovation. The new encapsulations for some 

interior automobile parts have clearly benefited from 

Greiner Perfoam’s extensive know-how in processing  

The BMW Group uses a wide range of Greiner Perfoam components in many different types of vehicles,  
including BMW, Mini, and Rolls-Royce.

PERFOAM BENEF ITED
FROM NEW ORDERS 
FROM BMW, BENTLEY, 
AND DAIMLER.
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and combining fleece and foam. Covering individual 

components absorbs noise and the thermal insula-

tion also increases the efficiency of the motor. The 

joint project with BMW to develop acoustic insula-

tion encapsulations has gradually ramped up and 

became ready for production in 2015.

2016 PREVIEW. 

Political tensions in the Middle East and the war on 

terror have social and economic consequences.  

It is therefore difficult to make forecasts; they have 

to be made on the assumption that conditions stay 

more or less the same.

In the current fiscal year, we assume that sales 

figures from the premium automobile manufacturers 

will increase at a slower rate than in 2014. 

Developing projects and processes for the numerous  

orders received in 2015 will be a particular priority, 

combined with working out, defining, and drafting 

our contract for the joint ventures with our partners 

in China and North America. Another focus will be 

on sales, as there are significant orders for premium 

customers to be awarded in 2016. In the middle 

of 2016, Michael Schleiss will take over as CEO of 

Greiner Foam International (GFI). In future, Greiner 

Perfoam’s organizational structure will be integrated 

into Greiner Foam International.

Greiner Group Annual Report 2015 
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Acoustic component for engines and gearboxes. 

IN  FUTURE,  GPF WILL
SUPPLY ITS CUSTOMERS
FROM THREE CONTI -
NENTS,  EUROPE,  CHINA, 
AND NORTH AMERICA.
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WE HAVE STEADILY 

PURSUED OUR 

STRATEGY. 

2015 WAS ONE OF  

GREINER TOOL.TEC‘S  

MOST SUCCESSFUL  

YEARS. 

Gerhard Ohler
CEO Greiner Tool.Tec GmbH

788
Employees Locations

10
Revenue (EUR millions)

79

FIGURES

2014: 71 (EUR millions) 2014: 763 Employees 2014:10 Locations
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Greiner Tool.Tec (GTT) is a global technology leader 

in machinery, tooling and equipment for plastic profile  

extrusion and supplies manufacturers of window 

profiles and technical profiles. With 788 employees 

at 10 production sites in Europe, North America, 

and Asia, Greiner Tool.Tec is ideally set up to meet 

individual customer requirements and the specific 

needs of the market. Greiner Tool.Tec’s expertise in 

the profile extrusion segment focuses on two areas, 

‘Window’ and ‘Technical Profiles’. Its core compe-

tence in ‘Window’ is producing machinery, tooling, 

and equipment for the extrusion of window profiles. 

The ‘Technical profiles’ area develops and produces 

complete solutions, machinery, tooling, and equip-

ment for the manufacture of technical profiles, cable 

channels, profiles for the electronics, construction, 

and automobile industries, foam profiles and many 

others. The WPC profiles area (Wood-Plastic-Com-

posite) also offers many opportunities for growth, 

including fences, decking, and floorboards.

A SUCCESSFUL YEAR FOR ALL AREAS.  

Greiner Tool.Tec generated revenue in 2015 of  

EUR 79 million, which represents growth of 11 per 

cent compared to the previous year (EUR 71 million).  

It significantly exceeded its earnings target for 2015. 

This excellent development is due to winning market 

shares in the medium requirements segment, robust 

business performance in the premium segment,  

and increased productivity in tooling manufacturing  

and optimization. This is against a backdrop of 

predominantly encouraging investment conditions. 

Business development thus defied the declining 

markets in Russia and Ukraine. Capacity utilization  

in the Shanghai factory was consistently high.  

Sales in the machinery segment, such as calibrating  

tables, caterpillar haul-offs, separation units, and 

co-extruders, increased by 30 per cent over 2014. 

In the ‘Window’ business segment, Greiner Tool.Tec 

recorded growth in the United Kingdom, Poland, 

America and Central Asia in particular.  

SUCCESS FACTOR PORTFOLIO
SOLUTIONS FOR ALL
REQUIREMENTS

IN 2015, GREINER TOOL.TEC RECORDED ITS BEST OPERATIONAL RESULTS  
IN 10 YEARS,  ACHIEV ING INCREASES IN NEARLY ALL SEGMENTS.  
THE STRATEGIC FOCUS ON COVERING ALL EXTRUSION PERFORMANCE  
SEGMENTS WAS PURSUED R IGOROUSLY.
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Success factor portfolio: Greiner Tool.Tec achieved great success in the commodity segment with MID.POWER TOOLING (tooling die in image).
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In the ‘Technical Profiles’ segment, sales growth of 

16 per cent over the previous year was recorded. 

Greiner Tech.Profile, the industry specialist in 

technical profiles, contributed almost 20 per cent of 

Greiner Tool.Tec’s total sales and thus developed 

according to schedule. They found appropriate 

solutions for a range of applications and acquired 

new customers. High capacity utilization and 

increased productivity in metal-finished tooling also 

had a very positive impact on the division’s earnings.  

Numerous measures implemented to achieve  

its long-term goals and its 2020 Vision, ‘Greiner 

Solutions inside every extrusion’, played a key role 

in the success.

CLOSER TO CUSTOMERS ON  

THREE CONTINENTS.

Greiner Tool.Tec seeks to strengthen its position 

as a full-range supplier with just the right solutions 

for all applications, from the premium segment to 

the commodity segment. In 2015, the divisions 

achieved very good results in particular with their 

MID.POWER TOOLING (MPT). This manifested in 

gaining market shares in price-sensitive markets  

in the commodity segment and the 50 per cent 

increase in sales figures in tooling systems in 

the medium performance segment. Solutions for 

sophisticated extrusion products won over new 

customers, and new markets were tapped in 

America, Asia, and Australia. In order to expand 

the range of products and services for customers, 

specific core competences at global GTT sites were 

brought together. Greiner Extrusion US, Meadville, 

Pennsylvania (US), is one of the leading suppliers of 

tooling for plastic profile extrusion in North America.  

Its product range includes machinery, tooling, and 

equipment for a number of applications. In 2015, 

this company starting selling mixers for PVC dry 

blends and thus successfully launched a new 

business model. Greiner Extrusion US took over 

representation of MTI Mischtechnik International for 

the US and Canada in March. For extruders, this 

cooperation opens a new dimension in the quality 

of advice and service along the whole supply chain, 

from the mixer through to the completed profile. 

In 2015, the Shanghai factory recorded capacity 

utilization with tooling for the medium performance 

segment (MID.POWER TOOLING).

GREINER TOOL.TEC IS A FULL-SERVICE 
PROVIDER AND MANUFACTURES FOR ITS 
CUSTOMERS ON THREE CONTINENTS.
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TURNING TRENDS INTO OPPORTUNITIES. 

In times of cut-throat competition and high pressure 

on margins in the profile extrusion industry, Greiner 

Tool.Tec has identified some clear market trends,

particularly in high-wage countries. Extruders have 

less and less time for lengthy, costly trial-and-error 

procedures before launching a product on the market.  

Problems such as unplanned long tooling tuning 

phases, substantial reworking, tight process windows 

or maintenance intervals which are too short, lead 

to high costs and puts the customer’s commercial 

success at risk. Profile manufacturers are therefore 

increasingly relying on tried-and-tested methods: 

The highest levels of expertise in construction and 

maximum efficiency in tooling production through to 

the fulfillment of all requirements are all standard.  

It is the lowest tooling costs over the whole of

the equipment’s operating life that persuade buyers. 

This is what Greiner Tool.Tec specializes in.

MAKING THE COMPONENTS BUSINESS 

MORE ATTRACTIVE. 

In addition to the two main market segments, 

‘Window’ and ‘Technical Profiles’, the components 

business of the GPN (Greiner Production Network) 

is also growing. The components business supplies 

metal-finished tooling and components to customers,  

who then carry out their own internal processing  

and optimization. Furthermore, Greiner Tool.Tec 

achieved its first success with GPN in 2015 in  

new business areas, such as the manufacture  

of pipeheads or components for plastics machin-

ery, as well as in the area of traditional job order 

production.

OUTLOOK FOR 2016. 

In order to achieve our growth targets, Greiner

Tool.Tec will focus on increasing activities in

the mid-range market segment, expanding the 

TEC.LINE: The ideal extrusion range for small technical profiles.
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replacement parts and service businesses, 

advancing into the technical profile segment and, 

in the medium-term, expanding into new areas of 

business within the extrusion industry. In 2016, 

there will be a focus on strengthening customer 

relationships and the aftermarket in aspiring emerging 

countries. 2015 saw the start of training for new 

salespeople. Greiner Tool.Tec employees follow  

a comprehensive training program to become 

technical sales professionals, helping to secure 

high-quality problem-solving skills for the long term 

and continue the success stories with its customers.  

Linking together the expertise in all Greiner Tool.Tec  

companies will be further expanded in the new 

fiscal year. Subject knowledge and experience will 

come together at the internal technology network 

event ‘tecnet’, inspiring the spirit of innovation and 

leveraging synergies for the benefit of all extrusion 

customers. In 2016, Greiner Tool.Tec will system-

atically pursue its objective of providing an even 

more comprehensive service to extrusion customers  

around the world.

Greiner Group Annual Report 2015 
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As the world’s largest manufacturer of metal-finished extrusion tooling,
GPN offers extreme precision across all quality levels.

GREINER TOOL.TEC
HAS SET THE  
COURSE FOR THE  
EXPANSION OF ITS  
RANGE OF EXTRUSION
SERVICES.
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 100%

 90 %

greiner packaging slusovice s.r.o.
Czech Republic 100 %

Greiner Packaging GmbH
Austria 100 %

Greiner Bio-One GmbH
Austria 100 %

Greiner Bio-One GmbH
Germany 100 %

Mediscan GmbH
Austria 100 %

Mediscan GmbH & Co. KG
Austria 100 %

greiner packaging s.r.o.
Czech Republic 40.09 %

GREINER PACKAGING Sp. z o.o.
Poland 37.7 %

Greiner Packaging Limited
UK 100 %

Greiner Packaging Kft.
Hungary 56.05 %

Greiner Packaging S.R.L
Romania 100 %

OOO Greiner Packaging
Russia 51%

TOV Greiner Packaging
Ukraine 100 %

Greiner Real Estate Vermietung St. Gallen GmbH 
Austria 0.8 %

Greiner Assistec GmbH
Austria 100 %

greiner assistec s.r.o.
Czech Republic 10 %

greiner packaging holding ag
Switzerland 100 %

AS Greiner Packaging
Estonia 100 %

Greiner Assistec S.R.L.
Romania 100 %

Asociatia Romana a Dozatoarelor Pentru 
Apa (A.R.D.A.) · Romania 33.33 %

Greiner Packaging d.o.o.
Serbia 100 %

greiner packaging ag
Switzerland 100 %

Rundpack AG
Switzerland 100 %

Greiner Packaging GmbH
Germany 100 %

TEKNIK GREINER IML AMBALAJ SANAYI TICA-
RET ANONIM SIRKETI · Turkey 51 %

TEKNIK PLASTIK GREINER AMBALAJ SANAYI VE 
TICARET ANONIM SIRKETI · Turkey 51 %

Greiner Packaging Distribution SARL
France 100 %

Greiner Packaging B.V.
Netherlands 100 %

Greiner GmbH 
Germany

Greiner K.G.  
Austria

 59.91 %

 62.3 %

 43.95 %

Cardbox Packaging Slusovice s.r.o.
Czech Republic 49 %

Mould & Matic Solutions s.r.o.
Czech Republic 49 %

THRACE GREINER PACKAGING S.R.L.
Romania 50 %

TOV Greiner Real Estate
Ukraine 100 %

Greiner Assistec, S.A. de C.V.
Mexico 100 %

Greiner i JP Packaging d.o.o.
Serbia 51%

Greiner Packaging d.o.o.
Slovenia 51.84 %

GREINER PACKAGING CORP.
USA 100 %

Greiner Packaging Vertriebs GmbH
Germany 100 %

EUROFOAM Polska Sp. z o.o.
Poland 100 %

Eurofoam GmbH
Austria 50 %

EUROFOAM Hungary Kft.
Hungary 100 %

Porolon TzOV
Ukraine 95 %

S.C. EUROFOAM S.R.L.
Romania 100 %

S.C. EUROFOAM S.R.L.
Romania 100 %

S.C. FLEXI MOB TRADING S.R.L.
Romania 50 %

Caria Sp. z o.o.
Poland 51%

EUROFOAM Sunderi d.o.o.
Serbia 100 %

Poly spol. s.r.o.
Slovakia 100 %

PPHiU “Kerko“ Sp. z o.o.
Poland 51.72 %

UAB LITFOAM
Lithuania 60 %

“EUROFOAM-KALININGRAD“ LLC      
Russia 100 %

EUROFOAM Bohemia s.r.o.
Czech Republic 100 %

BPP spol. s.r.o.
Czech Republic 51.37 %

SINFO spol. s.r.o.
Czech Republic 51%

EUROFOAM TP spol. s.r.o.
Czech Republic 80 %

Eurofoam BG ood
Bulgaria 100 %

KFM-Schaumstoff GmbH
Germany 100 %

Eurofoam Industry s.r.o.
Czech Republic 100 %

EUROFOAM Deutschland GmbH Schaumstoffe
Germany 100 %

Greiner MULTIfoam GmbH
Austria 100 %

Greiner Foam South Africa (Pty) Ltd.
South Africa 100 %

Greiner MULTIfoam Sp. z o.o.
Poland 100 %

Unifoam (Pty) Ltd.
South Africa 50 %

GuKo Tech GmbH
Germany 100 %

Parabel J.V.
Belarus (in liquidation) 58 %

Greiner PURtec CZ spol. s.r.o.
Czech Republic 100 %

Greiner PURtec GmbH
Germany (in liquidation) 100 %

Greiner PURtec GmbH
Austria 100 %

Greiner aerospace CZ spol. s.r.o.
Czech Republic 100 %

Greiner aerospace Inc.
USA 100 %

Greiner Aerospace (Shanghai) Co., Ltd.
China 100 %

Greiner aerospace GmbH
Austria 100 %

Greiner Bio-One Hungary Kft.
Hungary 100 %

Greiner Bio-One North America, Inc.
USA 100 %

Greiner Bio-One North America Sales Corp. 
USA 100 %

Greiner Bio-One France S.A.S.
France 100 %

Greiner Bio-One Brasil Produtos Medicos 
Hospitalares  Ltda. · Brazil 100 %

Greiner Bio-One VACUETTE Schweiz GmbH
Switzerland 100 %

Greiner Bio-One Brasil Service Tech Sistemas, Produ-
tos E Servicos para saude Ltda. · Brazil 100 %

Greiner Bio-One (Thailand) Ltd.
Thailand 100 %

Greiner Bio-One Suns Co., Ltd.
China 51%

Greiner Bio-One India Private Limited
India 51%

Greiner Bio-One Ltd. 
UK 100 %

Greiner Bio-One Co. Ltd.
Japan 98.33 %

Greiner Bio-One B.V.
Netherlands 100 %

Greiner Bio-One Diagnostics GmbH 
Austria 100 %

Greiner Bio-One BVBA
Belgium 100 %

GPI GFIGBO

GHO

Greiner Packaging  
International GmbH
Austria

Greiner Foam  
International GmbH
Austria

Greiner Bio-One  
International GmbH
Austria100 % 100 %100 %



Greiner Real Estate GmbH
Austria 100 %

Greiner Group Services s.r.o.
Czech Republic 100 %

Greiner Enterprise Management Consulting  
(Beijing) Co. Ltd. · China 100 %

Greiner Real Estate s.r.o.
Czech Republic 100 %

Greiner Real Estate Sp. z o.o.
Poland 100 %

Greiner Real Estate Vermietung
St. Gallen GmbH · Austria 99.2 %

SCI Greiner Real Estate
France (in liquidation) 100 %

Greiner perfoam spol. s r.o.
Czech Republic 100 %

Greiner Perfoam GmbH
Germany 100 %

Greiner Perfoam GmbH
Germany 100 %

Greiner Perfoam Automotive Interior Systems 
Shenyang Co., Ltd. · China 100 %

 As of 12/31/2015

OOO Greiner Real Estate
Russia 100 %

 28 %

 10 %

Greiner Extrusion GmbH
Austria 100 %

GPN GmbH
Austria 100 %

Greiner Extrusion US, Inc. 
USA 100 %

Greiner Extrusion Technology [Shanghai] Co., Ltd.
China 100 %

Greiner Tech.Profile GmbH
Austria 100 %

GPN strojirna s.r.o.
Czech Republic 90 %

France Filières Plastiques S.A.S.
France 90 %

Solufip S.A.S.
France 24 %

Automated EDM, Inc.
USA 100 %

vendor finance GmbH
Austria 49 %

EUROFOAM Polska Sp. z o.o.
Poland 100 %

Eurofoam GmbH
Austria 50 %

EUROFOAM Hungary Kft.
Hungary 100 %

Porolon TzOV
Ukraine 95 %

S.C. EUROFOAM S.R.L.
Romania 100 %

S.C. EUROFOAM S.R.L.
Romania 100 %

S.C. FLEXI MOB TRADING S.R.L.
Romania 50 %

Caria Sp. z o.o.
Poland 51%

EUROFOAM Sunderi d.o.o.
Serbia 100 %

Poly spol. s.r.o.
Slovakia 100 %

PPHiU “Kerko“ Sp. z o.o.
Poland 51.72 %

UAB LITFOAM
Lithuania 60 %

“EUROFOAM-KALININGRAD“ LLC      
Russia 100 %

Greiner Technology & Innovation GmbH
Austria 100 %

Greiner Renewable Energy GmbH
Austria 100 %

Production

Distribution

Administration and Leasing

EUROFOAM Bohemia s.r.o.
Czech Republic 100 %

BPP spol. s.r.o.
Czech Republic 51.37 %

SINFO spol. s.r.o.
Czech Republic 51%

EUROFOAM TP spol. s.r.o.
Czech Republic 80 %

Eurofoam BG ood
Bulgaria 100 %

KFM-Schaumstoff GmbH
Germany 100 %

Eurofoam Industry s.r.o.
Czech Republic 100 %

EUROFOAM Deutschland GmbH Schaumstoffe
Germany 100 %

Greiner MULTIfoam GmbH
Austria 100 %

Greiner Foam South Africa (Pty) Ltd.
South Africa 100 %

Greiner MULTIfoam Sp. z o.o.
Poland 100 %

Unifoam (Pty) Ltd.
South Africa 50 %

GuKo Tech GmbH
Germany 100 %

Parabel J.V.
Belarus (in liquidation) 58 %

Greiner PURtec CZ spol. s.r.o.
Czech Republic 100 %

Greiner PURtec GmbH
Germany (in liquidation) 100 %

Greiner PURtec GmbH
Austria 100 %

Greiner aerospace CZ spol. s.r.o.
Czech Republic 100 %

Greiner aerospace Inc.
USA 100 %

Greiner Aerospace (Shanghai) Co., Ltd.
China 100 %

Greiner aerospace GmbH
Austria 100 %

GTTGPF

GHO Greiner Holding AG
Austria

Greiner  
Tool.Tec GmbH
Austria

Greiner  
Perfoam GmbH
Austria100 % 100 %100 %
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NOTE

The commercial rounding of numbers may lead to slight calculation differences.  

The actual development of future-related statements may deviate from the expectations they present.






